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RUPARELIA FOUNDATION

{
INVNO "INV DATE NET VAT TOTAL
Media Spend - July 2019 + 2574 / 16-0u-19 [ s 21| s 4l N a
Media Spend - Noy & Dec 2019 . 3096 L 31-Dec-19 s 311 8 56 -5 366V/
Facebook Media - 01.12.19 TO 31.01.2020 3198 / 3-Feb-20 $ 136 | § 25 [$ 161v/
Facebook Media - February 2020 “ +3252 '/, 29-Feb-20 $ 38| S 75 45,‘,/
Domain Renewal - v3302 /, | 12mar20 |8 11 3 2 | 13)/
Domain Renewal 3305 \/, 12-Mar-20 $ 46 | § 8|75 54!
Facebook Media - April 2020 ~ va37s J/ 30-Apr20 | $ g8 1| 6‘/./
Facebook Media - March 2020 w337 /| simar20 |8 20/ $ afs 24
TOTAL AMT - 589 | ¢ 106 |- 695
LESS: WHT 6% =5 (351
PAYING AFTER WHT - s 659
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¥ 06 Jun 200

- INuT NAME! SIGN:

|
PAYMENT VOUCHER l‘
" ; \
PAYMENT NO  RF/2020/009/1070 Date: 2-Jun-2020
PAY M/S PREMIER ADVERTISING & MEDIA LTI?/ ‘
CHQ. NO. DATED AMOUNT UsD \ﬁ """""""""""""" 659 L —
............................................................................. 1
(INWORDS) __USD Six Hundred fifty nine dollar OTI}L
|
BEING Payment made towards Media Spend, Facebook Media & Domain Renewal Cahrges




MREMIER

ADVERTISING &MEDI@ LTD
Bold | Excellent | Vibrant

PREMIER ADVERTISING & MEDIA LTD

| TAXINVOICE

TIN NO: 1008516370
PLOT 38, CRANE CHAMBERS INV NO: 2574
4TH FLOOR, KAMPALA ROAD DATE: . 16-Jul-19
KAMPALA, UGANDA LPO NO: )
TEL: +256 - 414-343-584 ORDER NO:
EMAIL : info@premie[adverﬂsing.gom
accoun remieradvertising.com
BILLTOQ: The Ruparelia Foundation—
4Th Floor, Plot 38, Crane Chambers, Kampala Road
Kampala, Uganda
RING ; AR i B 0
1 Paid Media Spend for the period
01-07-19 to 14-07-19 week $ 21| $ 21
NET TOTAL $ 21
VAT 18% $ 4
INVTOTAL L | § 25 |,

INWORDS: [Twenty-Five Us Dollars

<5 S Wﬂﬂm L—‘.- Dn|

miera lve tising.c
i(.’l 'TI‘ p:c 1 ( r £
mn (@ o1T
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The Ruparelia Foundation

L Paid Media Spend the period 08-07-2019 to 14.07-2019 _
ROE: £to $ 1.35
Date Q';l;?‘l:-n; 20% markup Invoicing Details
Net Vat Total
08-Jul[ $ - $ - $ & $ - $ &
09-Jul| $ 213] 8 0% 3|9 0$ 3
10-Jul| $ : $ = $ = $ - $ =
11-Jul| $ - 13 -~ 1§ - |% - 13 -
12-Jul| $ - |$ - |3 - 1S - 1% -
13-Jul| $ 15.59 | § 39 19 8% 3|9 22
14-Jul| $ - |3 - |8 - |$ - |3 2
TOTAL $ 721 $ 3.54 | $ 21.26 | $ 3.83 | $ 25.09
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The Ruparelia Foundation
15,466 Likes

Amount Spent:

$2.13.
b4




The Ruparelia Foundation v

15.475 Likes

Amount Spent:
$15.59 -

£

DATE BILLED

13,2019

CAMPAIGN NAME
Goal Races, held al the Speke__"

¥ Campaign. Post: “The Royal Ascot
I Campaion Post: "Service is 2 four-letter word that spells love.”
¥ Campzign. Pest: "The 2030 Agenda for Sustainable Developmentis...”

ABEOUNT
S7.87
$3.16

$4.56



MREMIER

ADVERTISING &MEDIA LTD
Bold | Excellent | Vibrant

TAX INVOICE

PREMIER ADVERTISING & MEDIA LTD TIN NO: 1008516370|
PLOT 38, CRANE CHAMBERS INV NO: 3096 .L
4TH FLOOR, KAMPALA ROAD DATE: 31-Dec-19
KAMPALA, UGANDA LPO NO:
TEL: +256 - 414-343-584 ORDER NO:
EMAIL: info@premieradver;ising.com
accounts@premieradvertising.com
BILLTO: The Ruparelia Foundation
4Th Floor, Plot 38, Crane Chambers, Kampala Road
Kampala, Uganda
NG AR AR R . (]
1 Pald Media Spend for the period
01-11-19 TO 30-11-19 4 MONTH 69| $ 69.27 | ¥
01-12-19TO 31-12-19- MONTH 241 | § 241,23
NET TOTAL | $ 310.50 f
VAT 18% $ 55.89
INVTOTAL : $ 366.39 |«
INWORDS: |Three Hundred Sixty-Six Dollars and Thirty-Nine Cents

AUTHO
FOR IR IE

1 JPREMIER
‘p@-{ah&F WTISING
r@gvnnmma&mb@?m

Tel: +256 414 343 584

i info @ prcmu‘r.ulu‘rtleng .com




The Ruparelia Foundation}—"

Paid Media Spend the period 01-11-2019 to 15-11-201 9

ROE:£1t0 $

1.35

Date

Amount
Spent- $

20% markup

Invoicing Details

Net

Vat

Total

01-Nov

02-Nov

03-Nov

04-Nov

05-Nov

06-Nov

07-Nov

08-Nov

09-Nov

10-Nov

11-Nov

12-Nov

13-Nov

14-Nov

15-Nov

$

31.08

69&9-9969%69&999&6&9-&9-&3&9%69
L}

6.22

ﬁ%%ﬁ@%@-&ﬂﬁ%%%m%%

37.30

%ﬁ%@@%%%%%@%ﬁmﬁq
'

6.71

$
$
$
$
$
$
$
$
$
$
$
$
$
$
$

44.01

TOTAL

$

31.08

$ 6.22

37.30

$ 6.71

—"

44.01

The Ruparelia Foundation

"

Paid Media Spend the period 16-11-2019 to 30-11-2019 ~

ROE:£t0 $

1.35

Date

Amount
Spent- $

20% markup

Invoicing Details

Net

Vat

Total

16-Nov

17-Nov

18-Nov

19-Nov

20-Nov

21-Nov

22-Nov

23-Nov

$

19.61

3.92

23.53

4.24

27.77

24-Nov

25-Nov

7.03

1.41

8.44

1.62

9.95

26-Nov

27-Nov

28-Nov

29-Nov

30-Nov

TOTAL

$

26.64

m@%@mm%ﬁﬁ%{ﬁ%%%ﬁ%

5.33

m%ﬁm@%%ﬁ%%%ﬁ%%%ﬁ

31.97

m%ﬁﬁfﬁ@%%%ﬁ%%%méﬁ%éﬁ
1

5.75

m@%m@ﬁ%ﬁ%ﬂ%@%%%%




Event Responses

Chrisimas Toy Drive
Promoted by Premier Ad Uganda on Nov 4, 2018
Campleted —

Event Responses

Christmas Toy Drive

Promoted by Premier Ad Uganda on Nov 4, Maum
Completed ..\

Video Views

The theme for the World Diabetes Day 20191..
Prometed by Premier Ad Uganda on Nov 14, uaﬁ
Completed —

Post Engagements

We are collecting toys for the Jess fortunate chil..
Fromoted by Premier Ad Uganda on Nov 13. 20 a

Completed \\\

Post Engagements

‘We are dedicated to improving the health of peo.,
Premoted by Premier Ad Uganda on Nov 11, 2012
Completed o
Post Engagements

Akid's chi d s ¢ without playing ...
Promoted by Premier Ad Uganda on Nov 7, 2019
Cempleted T

Post Engagements
Our ares of reach so far.
Promoted by Premier Ad Uganda on Nov 6, w.w._ ]
Completed - =
]

-

0,324
People Reached

21,220
People Reached

2,521
People Reached

1,776

People Reached

4,074
Peocple Reachad

121
Pecple Reached

2,075
People Reached

|

£ e
i

{

125 |
Event mﬂmuoﬂmm i
e
346 $33.00
Event Responses Spent of $33.00
 ViewResults
a3 $1.00
Spent of $1.00
 View Results
352 $3.00
Post Engagement Spent of $3.00
View Results
368 $3.00
Pozt Engagement Spent of $3.00
| ViewResutts
1 $0.23
Post Engagement Spant of 52.00
 ViewResults
215 $2.00
Post Engagement Spent of S2.00
View Results

Boosted
We are col

Completed

Over 200m

Complated

Boosted

Completed

v

Instagram Post
lecting toys for the less fortunate chil...

mn =_ .,m Promoled by Premier Ad Uganda on Nov 21, 2019
A Compleled —
Post Engagements

We are collecting toys for the less fortunate chil...
Promoted by Premier Ad Uganda on Nov 21, 2019

Post Engagements

has been contributed to medical bill...

Promoted by Premier Ad Uganda on Nev 18, 2019

—7

_—

Instagram Post

Play is a cherished part of childnood and in the ...
Prometed by Fremier Ad Uganda on Nov 15, 2018

=

Post Engagements
Play is a cherished part of childhood and inthe ...

— ¥  Prometed by Premier Ad Uganda on Nov 15, w?m

E°  Completed

Abig shout

Completad

s~ Post Eng

Post Engagements

out 1o the companies we are Enrichi...

Promoted by Premier Ad Uganda on Nov 30, 2019
Completed -—
Post Engagements

Each day life presents us with hundreds of oppo....
Promoted by Fremier Ad Uganda on Nov 29, 2019

e =

agements

Scive this puzzle and win an invite to the Rupar. ..

—t Promoted b
e Completed

Promoled
Completed

Post Eng.
We support

Completed

y Premier Ad Uganda on Nov 27,2019
=

Post Engagements
Spezk out @ Spread the word @ Shift the cult...

by Premier Ad Uganda on Nov 25, 2018

\

«

agements
sports because they are good for h...

Promoied by Prem:er Ad Uganda on Nov 22, 2019

il
i

1,796
ﬂmg_o Reached

1,762
People Reached

9,442
Paople Reached

875

People Reached

People Reached

3,998

People Reached

1.303
People Reached

756
People Reached

1,069
People Reached

8,070
Peopie Reached

614

Post Engagement

635

Post Engagement

740
Posl Engagement

250

Post Engagement

Post Engagement

589

Post Engagement

485

Post Engagement

225
Post Engagemen

27

Post Engagement

970

Post Engagement

$5.00
Spent of §5.00

Smi mmmc_a

§5.00

Spent of £5.00

$3.00
Spent of §3.00

 View Results

$2.00
Spent of $2.00

View Results

$0.00
Spent of $2.00

View Results

mwoo

$2.00
Spent of 52.00

$2.00
Spent of $2.00

Emf. mnu_.. :M

$5.00

Spent of $5.00

View Results



Event Responses 9.324 125 ] $10.00 Completed
Christmas Toy Drive Pegople Reached Event Responses) Spent of Sga0 e y _ == — - L
Promoted by Fremier Ad Uganda on Nov 4, 2018 f i )
Completed View Rbsul a H Post Engagements 9,442 740 $3.00
T SR Over 200m has been contributed o medical bill... Feople Reached PestEngagement Spent of $3.00
Promoted by Premier Ad Uganda on Nov 18, 2019 [~ e e Eﬁ
ew Re:
Event Responses 21220 346 $33.00 Completed r BT b &
Cnristmas Toy Drive People Reached Event R Spent of $33.00 — . SO T
Fromoted by Premier Ad Uganda on Nov 4, 2019 e — =
Compleled ' View Results Boosted Instagram Post 875 250 $2.00
Pisy is a chenished part of childneod and In the-... People Reached Post Engagement Spent of $52.00
#==— & Promoted by Premier Ad Uganda on Nov-15, 2019 s
= ¥ Completed = View Results
g Post Engagements = = $0.00
SA Play is atherished part of childnood and inthe .. Pecple Reacned Post Engagement Spent of $2.00
== & _profoled by Premier Ad Uganda on Nov 15, 2019
== 5~ Completad View Results
Video Views 2521 ements 3,998 589 $3.00
The theme for the World Diabetes Day 2019 ... People Reached A big shout out ta the companies we are Enrichi... Peopis Reached Post Engagement Spent of $2.00
Promotad by Premier Ad Uganda on Nov 14, 2019 Promeied by Premis(Ad Uganda on Nov 30, 2018 3 75
i - . View Results
Completed Completed W
Post Engagements 1,776 2 $3.00 Post Engagements 1,303 465 $3.00
We are collecting toys for the less fortunate chil... Pzople Reache Post Engagement Spent of $3.00 Each day ife presents us with hundreds ef oppo.. People Reached Post Engagement Spent of $3.00

Promoted by Fremier Ad Uganda on Nov 13, 2019

) Boosted Instagram Post 1,796 614 $5.00

] We are collecting toys for the less fortunate chil... Pecple Reached Post Engagement Spent of 85.00
i Promoted by Premier Ad Uganda on Nov 21, 2019 B
i Completed | ViewResulls
= —_— == BN NN R— ; S
-~ Post Engagements 1,762 635 $5.00

We are collecting toys for the less fertunate chil...
Promoted by Premier Ad Uganda on Nov 21, 2018

Fromeled by Premier Ad Uganda on Nov 28

People Reached Post Engagement Spent of $5.00

View Results

View Results

Compisted View Results : Completed

Post Engagements 369 $3.00 il Post Engagements 225 $2.00

We are dedicated to improving the health of peo. People Reached Post Engagement Spent 01 $3.00 = - Solve this puzzle and win an invite to the “.nw_um_..: Feople Redsyed Post Engagement Spent of $2.00
Fromotad by Pramier Ad Uganda oo Nov 11, 2053 ] S T Prometed by Premier Ad Uganda on Nov 27, 2019

Completed View Results S completed View Results
Post Engagements 121 1 $023 Post Engagements 1,069 271 a $2.00

AKid's childhood isn't complete without playing .. Pelple Reachad Post Engagement Spent 0{52.00 Speak out @ Spread the word @ Shift the cutt... Peopie Reacheg Post Engagement Spent of 52.00
Eromoted by Premier Ad Uganaa en Nev 7. 2012 . S Promoted by Premier At Uganda on Nov 25, 2019

Completed View Results Completed View Results
Post Engagements 2,075 215 $2.00 Post Engagements 8,070 970 $5.00

Qur ares of reach so far. Peopie Reachad Post Engagement Spent of $2.00 We support sports because they are good forh., . People Reached Post Engagement Spent of $5.00

Promoted by Premier Ad Uganda on Nov 22, 2018

FPromoted by Premier Ad Ugandz on Mov 6, 20128 =
= B completed B = View Results Completed - = View Results



9324

Event Responses
Christmas Toy Drive People Reached
g Fromoted by Premier Ad Uganda on Nov 4, 2019
=== Completed
Event Responses 21,220
Christmas Toy Drive People Reached

Promoted by Premier Ad Uganda on Nov 4, 2018
Completed

meampe=.  Video Views
The theme for the World Diabetes Day 20191...

Promoted by Premier Ad Uganda on Nov 14,2018

2521

People Reached

Completed

Post Engagements 1,776

We are collecting toys for the less fortunate chil... People Reached
Promioted oy Premier Ad Ugandz on Nov 13, 2019

Compieted

Post Engagements 4074

Compieted

Post Engagements

AKid's childhood isn't comptete without playing ...
Promoted by Premier Ad Uganda on Nov 7, 2018

Completed
s .- PostEngagements 2.075
= - & Ouraresofreachsofar Peopie Reached

S =~ Fromotecby Prem:er Ad Uganda on Nov 6, 2019
) Completed

125

Event Respo

348

Event Responses

Spent of $33.00

352
Post B

.4
/

agement

369

Post Engagement

Post Engagament

of $1.00

§3.00

$3.00
Spent of $3.00

$0.23
Spent of $2.00

$2.00
Spent of $2.00

View Results

View Results

View Results

Boosted Instagram Post

We are collecting foys for the less fortunate chil...
Promoted by Premier Ad Uganda on Nov 21, 2019
Completed

Post Engagements

We are collecting toys for the less foriunate chil.,,
Promoted by Premier Ad Uganda on Nev 21, 2018
Completed

Post Engagements

Over 200m has been contributed to medical bill...
Fromoied by Premier Ad Uganda.on Nov 18, 2019
Completed

Boosted Instagram Post

Play is a cherished part of childhood and in the ...
Promoted by Premier Ad Uganda on Nov 15, 2019
Completed

2

Post Engagements

Play is a cherished part of childhood and in the ..
Promoted by Premier Ad Uganda on Nov 15, 2018
Completed

the companies we are Enrichi...
Ad Uganda on Nov 30, 2018
Completed

Post Engagements
Each day life presents us with hundreds of oppe..
Promoted by Premier Ad Uganda on Nov 29, 2019
Completed

Post Engagements

Solve this puzzle and win an invite to the Rupar...
Promoted by Premier Ad Liganda on Nov 27, 2019
Completed

Post Engagements

Speak out @ Spread the word § Shift the cult. .
Promated by Premier Ad Uganda on Mov 25, 2018
Completed

Post Engagements

We support sports because they are good for ...
Promoted by Premier Ad Uganda on Nov 22, 2019
Completed

1,796 614
People Reached Post Engagement
¥ p ..\-
i ...i.\?a.-. ’
1762 7 635
PecplgReached Post Engagement
9,442 740

Peaople Reached

875
Peopie Reached

Pecple Reached

3,998
People Reached

1,303

People Reached

756
Feople Reached

1,069
People Reached

8,070

Feople Reached

Paost Engagement

250

Post Engagement

Post Engagement

589
Post Engagement

485
Pos! Engagement

225

ost Engagement

27
Post Engagement

g70

Post Engagement

$5.00
Spent of $5.00

; View Wmmczu

$5.00
Spent of $5.00

|  View Results

$3.00
Spent of $3.00

 ViewResults

§2.00
Spent of $2.00

View Results

$0.00
Spent of $2.00

 View Results

$3.00
Spent of $2.00

View Results

$3.00
Spent of $3.00

View Results

§2.00

Spent ot $2.00

View Results

$2.00
Spent of $2.00

View Results

$5.00
Spent of $5.00
fms. z\mmc_ﬁ



The Ruparelia Foundation -

Paid Media Spend the period 01-12-2019 to 16-12-2019

ROE:£to §

1.35

' Date

Amount
Spent- $

20% markup

Invoicing Details

Net

Vat

Total

01-Dec

02-Dec

03-Dec

04-Dec

05-Dec

$ 27.23

06-Dec

07-Dec

08-Dec

09-Dec

10-Dec

11-Dec

12-Dec

13-Dec

$ 6.26

14-Dec

15-Dec

€ | |9 |€R [P [P |eR |P |eh | |0 |8 |ep |0 (e
[l

© R | B (€ |eR |6h (B |0 |68 (R |60 | |8 |e

7 |ER |€P |EP 6N [P |65 (oo |eP |5 |ep |eP |em |eP |
1

4 |h P |8 (P |eh |9 |p |8 |0 |p | |em | |

TOTAL

$ 33.49

$ 6.70

40.19

$ 7.23

47.42

The Ruparelia Foundation

Paid Media Spend the period 16-12-2019 to 31-12-2019

ROE:£t0 $

1.35

Date

Amount
Spent- $

20% markup

Invoicing Details

Vat

16-Dec

17-Dec

18-Dec

$ 37.88

19-Dec

20-Dec

21-Dec

30.90

22-Dec

37.34

23-Dec

20.39

24-Dec

39.97

25-Dec

€ |€h |en |eR |eB

1.05

26-Dec

27-Dec

28-Dec

29-Dec

30-Dec

31-Dec

TOTAL

$ 167.53

$
$
$
$
$
$
$
$
$ gkl
$
$
$
$
$
$
$
$

33.51

201.04

36.19

P |7 |9 |60 |h (P | |eR |P P |EP |eR |eP (e |em |em

237.22

612

LN, M

4



i

The Ruparelia Foundation
15,974 Laes

Amount Speanl;
§201.02

Dec 5, 2019 \'/

DATE WLLEN

Dec 25, 2019

Dec 24, 2019

Dec 24, 2019

Dec 23,2019

By Campagn; kEvent Chisimas loy Unve

M Campalan: Post "Speak out

V™ Campaign® Post “Sohve Ihis puzzle and vin an invile to the..*

U Campagn: Pest “Each day lite presents us vith hundreds of_~

V® Camipaign Post “Atig shout oul o the companies we are Ensiching "

@ Campaign’ Post "Are you a chid thal has mada an impact in your..”

CAMPAIGH MANE.

ke Campagn (2171222048 Promoting Loam Mere

K Campagn [20/12/2019] Promoling Leam Nere

B4 Camoangn. Poil The Truzlees and lhe Execulive Direclor of the. =

B« Campagn® Post "Pricaiess happness. @7

ke Campana (21122019] Promoting Leain Mere

B4 Campagm: Pait The Trustoss and ng Execubive Director of the

B4 Campagn: Post “Priceess higpness @7

W4 Campalgm: Post “The Trustees and the Evecutive Director of the..”

W4 Campa'gn. Post "Priceless happlnass.
R Campaign [21/1272019 Prometing Leam Mere

k- Campagn [21/12/2018] Promoting Learn More

105
s1191
§0.83

$11.20
5200
5200
5300

$3.00

§271




W4 Campaign: Posl W was surely a Christmas to remember.” §030
Dac 22, 2019 ‘
{ < Campeign. PosL "Tha Trusless and the Execufive Directar of the_* $080
i W« Campaign: Post “Piiceless happiness. @ 659
e 1mr-w"! !’esl Hvas sutely schmu_r;u l_n;:me{" - [ ;‘I-I_
B« Campaion Post Rajiv & Naiya Ruparefa spiaading Christmas chaer, * | $052
Des 22, 2040 By Campags Post Tha Trustees and tha Exaculive Director of ma = | $1.10
k Campaign [21122018) Fromoting Leam More i |0l
i ¢ Campaign. Fost "Pricaless happnass. @ | 3547
| ‘__i Canpsign Post T1mas suetya Chrskues o temernbor” & \ $1254 T
B4 Campaign Post Tha Trurtoes ond the Executive Directar of the_~ ‘ 5337
Dec 21, 2019 |
V8 Campaign Post "Chitdren tecedving thelr Christmas gifs fram Santa® | osast
B+« Campaign: Post Rajiv & Hayya Rupasesa spreading Christmas cnaet -~ | §$10.42
B4 Campaign: Post "Tha Trustees and the E;Jmamu- - 1 SMI_ -
B¢ Campaign’ Post. "Wa have given them a targel lo buld 5 tollsts a_* ! 51000
U Campaizn: Post "It is avaap. Thank you 10 a8 our speascrs for. | s500
Dec 18, 2019 1
W Campaiyn’ Post “Chidien mcening thelt Chrstmas oifis from Santa® 5 5.4
| EeCampagn: Post "Raiv & Nafya Rupareta spreading Christmas cheer..” | se0s
Bt Campaign: Post 1 was surely a Chistmas to remember.” ; $293
} VS Campaig Post “Are you a child Ihal has made an impact i;yaun.' ‘[ 5229
Dec 13, 2019 B campaign. Event Christmas Toy Drive | $1.09
| e Canpagn: Post “The Trustoes and ths Executi Diectot of e~ . st
o | (o) Campagng'w; suppart spors because they are good for .~ | 5145
A campaign: Post "Wa are colecting lays for tha lass fortunate. = | $0.90
¥ Campann nstagram Post Ve are cofacting loys for the_ 50.99
[, Campaign: Event Christmas Toy Drive ‘ §1128




MREMIER

ADVERTISING &MEDIG LTD
Bold | Excellent | Vibrant

TAX INVOICE

PREMIER ADVERTISING & MEDIA LTD TIN NO: 1008516370 E
PLOT 38, CRANE CHAMBERS INV NO: 31987
4TH FLOOR, KAMPALA ROAD DATE: —3=Feb-20
KAMPALA, UGANDA LPO NO: i
TEL: +256 - 414-343-584 ORDER NO:
EMAIL: info@premieradvertising.com
ccounts@premieradvertising.c
BILLTO: The Ruparelia Foundation v
4Th Floor, Plot 38, Crane Chambers, Kampala Road
Kampala, Uganda
RINO PAR AR ‘ ' RATE O
1 Paid Media Spend for the period - Facebook Media
01-12-19 T0 31-12-19 | ] 1 MONTH $ 411 $ 40731
01-01-2020 TO 31-01-2020 | — 1 MONTH | $ 9% | $ 95.70 | v
NET TOTAL $ 136.43
VAT 18% $ 24.56
INVTOTAL: $ 160.99 ;
\_/
INWORDS : One Hundred Sixty Dollars and Ninety-Nine Cents

A A RREMIEDR..
A H RFSED SIGNATORYZ TS | NG
i M"%"Q'%YEM{?'MQN@PBLT

B8 fold | Excollant | Vibrant
Tel: +256 414 343 584

info @ prcmieracivcrtising.com)




The Ruparelia Foun‘datioq/,«-

Paid Media Spend the period 01-01-2020 to 30-01-2020 -

ROE:£t0 $

1.35

Date

Amount
Spent- $

20% markup

Invoicing Details

Net

Vat

Total

01-Jan

02-Jan

03-Jan

04-Jan

05-Jan

06-Jan

07-Jan

08-Jan

09-Jan

10-dan

11-Jan

12-Jan

13-Jan

14-Jan

15-Jan

16-dan

17-Jan

18-Jan

19-Jan

20-Jan

21-Jan

22-Jan

23-Jan

24-Jan

25-Jan

26-Jan

27-Jan

28-Jan

29-Jan

$ 7.13

1.43

8.56

1.54

30-Jan

$ 72.62

$
$
$
$
$
$
$
$
$
$
$
$
$
$
$ 4
$
$
$
$
$
$
$
b
$
$
$
$
$
$
$

14.52

$
$
$
$
$
$
$
$
$
$
$
$
$
$
$
$
$
$
$
$
$
$
$
$
$
$
$
$
$
$

87.14

$
$
$
$
$
$
$
$
$
$
$
$
$
$
$
$
$
$
$
$
$
$
$
$
b
$
3
$
$
$

15.69

$
$
$
$
$
$
$
$
$
$
$
$
$
$
$
$
$
$
$
$
$
$
$
$
$
$
$
$
$
$

TOTAL

$ 15.95

R

95.70

17.23

$ 79.75
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The Ruparelia Foundation -

Paid Media Spend the period 01-12-2019 to 31-12-2019

ROE: £t0 $ 1.35
Date Amount 20% markup Invoicing Details
Spent- $ Net Vat Total
01-Dec $ - |$ - 13 - |3 %
02-Dec $ - | $ = | $ - |9 -
03-Dec $ - |$ - |8 - | % -
04-Dec $ - |3 - 1% - | $ -
05-Dec $ - |9 - | $ - $ -
06-Dec $ - 193 - |3 - |8 2
07-Dec $ - |9 - |$ - $ -
08-Dec $ - $ - $ - $ -
09-Dec $ - $ - $ - $ -
10-Dec| $ 1.96 1 % 039 % 235|9% 042 $ 2,78
11-Dec| $ 9.20( % 184 % 11.04 | $ 199 % 13.03
12-Dec| $ 760|% 1.52 | % 912 % 164 | % 10.76
13-Dec| $ 323|% 0659 3.88|9% 070 $ 4.57
14-Dec| $ 1069 | $ 214 | % 1283 | $ 2311 % 15.14
15-Dec $ - |$ - |9$ - |3 v
16-Dec $ - |$ - |9 - |8 -
17-Dec $ - [$ - $ - $ -
18-Dec $ - |9 - |8 - $ -
19-Dec $ - |$ - |8 - |3 -
20-Dec| $ 126 | $ 025|$% 1511 8% 027 (% 1.78
21-Dec $ - |$ - |$ - |8 -
22-Dec $ - |$ - |$ - | $ -
23-Dec $ - |93 - |$ - | $ -
24-Dec $ - |9 - |'$ - $ -
25-Dec $ - |8 - % - | $, 2
26-Dec $ - |s - |8 - 1% -
27-Dec $ - % - |$ - |$ %
28-Dec $ - |3 - |8 - 18]y -
29-Dec $ - % - | % - 1% @
30-Dec $ - |3 - |s - |8
31-Dec
TOTAL | $  33.94|$% 6.79| $ 40.73 | $ 7.33| $ 48.06 |
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rMREMIER

ADVERTISING &MEDIA LTD
Bold | Excellent | Vibrant

TAX INVOICE

PREMIER ADVERTISING & MEDIA LTD TIN NO: 1008516370
PLOT 38, CRANE CHAMBERS INV NO: 3252
4TH FLOOR, KAMPALA ROAD DATE: 29-Feb-20
KAMPALA, UGANDA LPO NO:
TEL: +256 - 414-343-584 ORDER NO:
EMAIL : info@premieradyer[;ising.gom
accounts@premieradvertising.co
BILLTO: The Ruparelia Foundation
Munyonyo
Kampala, Uganda
HNo P A RA AMO
1 Paid Media Spend for the period - Facebook Media-
01-02-20 TO 28-02-20 " 1 MONTH | $ 38| % 38.27
_ |
NETTOTAL | § 38.27
VAT 18% $ 6.89
INVTOTAL: | 45.16
INWORDS: [Forty-Five Dollars and Sixteen

Skp siGymoryT 1 S1HG
%ﬁm#ﬁ@w

wcallant \

14 343 584 i

\
ng.com j
—

Tel: ¢
info @ pre

mieradvertisi




! The Ruparelia Foundation

| Paid Media Spend the period 01-02-2020 to 28-02-2020,__

ROE: £t0 $ 1.35

Date Amount 20% markup Invoicing Details
Spant-$ Net Vat Total

01-Feb $ “ $ = $ = $ -
02-Feb 3 - |$ - |93 - |8 -
03-Feb $ - |8 - |9 - |8 -
04-Feb $ - |3 - |8 - |$ -
05-Feb| $ 259 9% 052 (% 311 ( $ 056 | % 3.67
06-Feb $ - |3 - |$ - |3 -
07-Feb $ - |3 - 1% - |$% -
08-Feb| $ 1411 9% 028 |% 169 (9% 0.30 | $ 2.00
09-Feb $ - |8 - |$ - |8 -
10-Feb $ - 1% - |8 - |3 -
11-Feb $ - |s - |s - |8 :
12-Feb $ - 1% - |38 - |% -
13-Feb $ - |3 - | $ - |3 -
14-Feb $ - |9 - |3 - |'$ -
15-Feb $ - |8 - |$ - |9 -
16-Feb $ - |38 - | $ - $ E
17-Feb| $ 322 $ 0649 3.86| 9% 070 [ $ 4.56
18-Feb $ - |'$ - |$ - $ -
19-Feb $ - 18 - $ - $ -
20-Feb $ - |$ - |8 - 1% =
21-Feb $ - |9 - |9 - 18 | -
22-Feb $ - 13 - |9 - 1% e -
23-Feb 5 - |s - |s - s [(W-
24-Feb $ - |$ - |$ - _|s [FAOB.
25-Feb| $ 2467 | $ 493 % 290.60 | $ 533| % 34.93
26-Feb $ - |$ L - |9 -
27-Feb $ - |9 - 198 - |8 -
28-Feb $ - |3 - |$ - $ -

TOTAL $ 3189 | $ 6.38| $ 38.27 | $ 689 | $ 45.16
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ADVERTISING &MEDIA LTD
Bold | Excellent | Vibrant

PREMIER ADVERTISING & MEDIA LTD
PLOT 38, CRANE CHAMBERS

4TH FLOOR, KAMPALA ROAD
KAMPALA, UGANDA

TEL: +256 - 414-343-584

EMAIL: Info@premieradvertising.com
. leradisrial

BILLTO: The Ruparelia Foundation \/
4Th Floor, Plot 38, Crane Chambers, Kampala Road

Kam pala, Uganda

'SRNO ]

PARTICULARS fie
Charges for Domain Rerl;_w_gl charges on Godaddy.com

i luNITS

1.00

TAX INVOICE
TIN NO: 1008516370
INV NO: 3302f
DATE: ~12-Mar-20
LPO NO;
ORDER NO:

_ RATE
11

AMOUNT, |

| »um\d’,

B
e ———

SRR Y
e A P (R BITLLD WA RS -

a R ;""“F-'a 4.-

1

'y MAD gl

b S a0 B g

Cue P

MW '.E:v s B

e

b

Total Charges $77. 99/9 9 plus $2(markup 20 %)
———= : NET TOTAL | $ 11
VAT 18% | $ 2 =~
INVTOTAL: | $ 13
INWORDS: |Thirteen Dollars
(i m E_ i"’E T
7 "CT"I MG
il Adhigpih o
Tel: +256 414 343 584
L info @) prcmicradverf.l':sing.com
" 1 i




<7

IT PROCUREMENT APPROVAL REQUEST

(Brparclia

IT DEPARTMENT

DATE :u,l :’/ 2020

Venve s __ﬁéw{v&/mﬁb{m A oeolia Léd

PAY M/s Copnodo St /é'c'-_m
TIN No i

DEPARTMENT __ja/pbosite Z:ﬁzezeu-';/

QUOTE NO. = DATED : =

ug‘”:/u%gswmm_____ 17.99 /-
(Cross and specify as appropriate) / '

Amount in words

—&%&MM&LWWM censs puly
| / /

DESCRIPTION

Psitive 884 moLTl :tibmnww')
ﬂ’ Mearadrwedt-riend . Lo
2 lownboumltol.com
B, Jowpaloparents com | Procesens -
A, Prewrerzoly 'S'f?~w”"’ / | |
Ty Serenecorisceltaticy. con?? _ : 0?
2 brgoeapartrend.con” ‘
w7 ;ﬁmzwmmwrﬁ com ¢
.(8’, MVMM"“'W! o0 i -
/

[0 NEW REQUIRED [Q’REPLACEMENT [ MAINTENANCE

LAST PURCHASE DATE /2. ~10-2018 LAST PURCHASE AMOUNT _/Sf 75.5G7-
QUOTE AMOUNT BREAK-UP

NET AMOUNT -

VAT AMOUNT l

TOTAL AMOUNT Tif 7299 /- .

pEAlIESTEN OV Al ITUARITER R ALITLIARITIE A R
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o © = 1 [l 84% M 10:09

! it
é fs) \3 Sheena Ruparelia MD B

last seen today at 10:00
should be created for the cv 11-98 </
Speke groups
/]
s g
5 12:08 v/

28 FEBRUARY 2020

Hello mam.. gd afternoon

R

Please advice on whom we should charge
for the following

Sereneconsultancy.com
Sheenainvestments.com
Premierhemp.com

Premierfoodlid.com

For SSL and domain purchase 13:07 &/

You N
T? f“rb-:f:-h(
Hello mam.. gd afternoon eHs

Lo ot SN
s

©

02 oo

Please advice on whom we should charge for 13 AL R

&
v @/
? "‘ A(..(, UN']S LJI\]/ \(JM

13:09

What is the update with Meera Investme

We have provided all they wanted for the
website..... they r working on it... i told them
it should be ready by today evening {310 ¥

L) £ / Al e T e ln) ek {
(w) tVDE a ITiessdue % a o
— /1 o ' |




= ., 2= DL0.84% W 10:08

| Sheena Rupareha MD .
é 3 last seen today at 10:00 \ e "‘ .

website...ne had given small changes here
and there and informed the developers the
SaIme.... 18:46 7/

5 MARCH 2020

Hello ma'am...gd morning....we had meeting
with Anantha regarding Megh... So as
company policy i had changed the password
for megh mail id as well anydesk which

was the only source for him to access his
desktop here.... also i checked the company
laptops.... they r 2 nos and he had left them

behind.... 09:24 4/
Ok
All the server passwords have changed (g3
S 09:58 W/
TODAY >
You 02 JUN 2020
Hello mam.. gd afternoon 550 SRR R
(270D ACCOUNTS
Please advice on whom we should charge for th...
“Hello ma'am reminder on this 09:48
Bill meera -,
K thanq 10:07

(Q:)
o/




b S’Nﬂ EHEDIﬂ LTD
Bold | Excellent | Vibrant

PREMIER ADVERTISING & MEDIA LTD
PLOT 38, CRANE CHAMBERS

4TH FLOOR, KAMPALA ROAD
KAMPALA, UGANDA

TEL: +256 - 414-343-584

EMAIL: Info@premieradvertising.com
2 il

2
BILLTO: The Ruparelia Foundation

4Th Floor, Plot 38, Crane Chambers, Kampala Road

Kampala, Uganda

PARTICULARS

Godaddy. com

Charges for Domain Renewal charges for 2_years' on

TAX INVOICE

TIN NO: 1008516370
INV NO: 3305
DATE: 12-Mar-20
LPO NO:
ORDER NO:

1.00

RATE
46

AMOUNT '

NET TOTAL 46
( - 20 1y \s B o oik \,4‘) VAT 18% 8
! INVTOTAL : 54

INWORDS: |Fifty Four Dollars

" '; W"“"E MIER
- AFTEREINI
PR ﬁ#\ ERTISING S MiprA Lo

2

fop

Fo

j Tel: «256 414 343 584
km afo @ premicra dvertising.com

Bakwnd ad o8 ',‘

f L8

sEBmAEr

I

X | i
b e bea Sewr Bal s o o

|
e




TR S

IT DEPARTMENT
IT PROCUREMENT APPROVAL REQUEST

DATE ; El ‘ }#'2&'1@ -
Venuve . /pﬁemce). c)/aa/eq,ﬁs—r)? & vepl:'a 2L Lot —
PAY M/s é; bolerololeny

TIN No i J

DEPARTMENT T
QUOTE NO. 5 DATED ; -
UGX / USD / 5P/ OTHER L & 3420

(Cross and specify as qpproprlate)

Amount in words

DESCRIPTION

[0 New ReQuIRED (] REPLACEMENT mINTENANCE
LAST PURCHASE DATE /8{/3/20/9 LAST PURCHASE AMOUNT ;9( l2e]7

QUOTE AMOUNT BREAK-up

NET AMOUNT {‘) 27.9%
VATAMOUNT _ F m, 90
TOTALAMOUNT __ ¥ 38,0\

LULE F
;gu ) ACK H' GM/ AGN

SANCT IONED BY
A—N] Ay,

%;. ﬁg‘ 5
REQUESTEDBY  AUTHORIZESBY = AUTHORIZE BY S
HOD NAME ; [6M/peM) IT Head Offfice . . [ s. IPJ : " Jesmm
B rTttA) f .




{fREMIER

ADVERTISING &MEDIA LTD

Bold |

Excellent | Vibrant

TAX INVOICE

PREMIER ADVERTISING & MEDIA LTD TIN NO: 1008516370
'PLOT 38, CRANE CHAMBERS INV NO: 3378) v
4TH FLOOR, KAMPALA ROAD DATE: 30-Apr-20
KAMPALA, UGANDA LPO NO:
TEL:+256 - 414-343-584 ORDER NO:
EMAIL; info emieradvertising.com
accounts@premieradvertising.com
BILLTO: The Ruparelia Foundation \—"
4Th Floor, Plot 38, Crane Chambers, Kampala Road
Kampala, Uganda
RINO PAT A D
1 Paid Media Spend for the period - Facebook Media 1.00 lot $ 5(% 5
01-04-20 TO 30-04-20 {—
NET TOTAL $ 5
VAT 18% $ 1
INV TOTAL : $ 6]
IN WORDS : |Six Dollars
APREMIER
AA.... GOVERTISING..
AUTHRRIS S{QW‘?W LTD

Tel: +256 414 343 584

info @ premicrud\'rrtismg.com

ADVERTISING'& MEDJA LTD
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DATE BILLED CAMPAIGN NAME AMOUNT
e ] Ry , ;
e _ N Campaign: Fost "We believe that lasting change will come when.." 52.00
\%\ ﬂ wd/ Apr13. 2020 |
% 74 m 19 campaign: Instagram Post: We believe that lasting change... 52.00
The Ruparelia Foundation <
16,918 Likes
Amount Spent:

s400




- YMREMIER

ADVERTISING &MEDI@ LTD
Bold | Excellent | Vibrant

' PREMIER ADVERTISING & MEDIA LTD

TAX INVOICE

TIN NO: 1008516370
PLOT 38, CRANE CHAMBERS INVNO:; 3317| -
4TH FLOOR, KAMPALA ROAD DATE: 31-Mar-20
KAMPALA, UGANDA LPONO:
TEL: +256 - 414-343-584 ORDER NO:
EMAIL: infi remieradvertising.com
accounts@premieradvertising.com
BILLTO: The Ruparelia Foundation _-
4Th Floor, Plot 38, Crane Chambers, Kampala Road
Kampala, Uganda
NG AR R RATE D
1 Paid Media Spend for the period - Facebook Media 1.00 lot $ 21| $ 21
01-03-20 TO 31-03-20
3 NETTOTAL | $ 21
VAT18% [$ 4
INV TOTAL: $ 24 ~

IN WORDS : [Twenty-Four Dollars

1S

BT R
SYIER ADYERTISG &MBpyA LD
4 & MEDIG LTD

"1‘\ f @ pold | Excallant | Vibrant

Tel: +256 414 343 584
info @ premieradvertising.com

i1

Frae T,

( » 3 B -
, .E:l'nr‘;,r\.—a.q-q_“,':
|




The Ruparelia Foundation ——
Paid Media Spend the period 01-03-2020 to 22-03-2020
l l
Amount - .
Date Spent- $ 20% markup Invoicing Details
Net Vat Total
1-Mar $ - |3 - |3 - |8 -
2-Mar $ = $ - $ = $ -
3-Mar| $ 17111 $ 342 (% 2053 | $ 3.70 | $ 24.23
4-Mar $ - $ - $ - $ -
Total| § 17.11 | S 342 |8 20.53 | S 3.70 | S 24.23
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,_ DATE BILLED CAMPAIGN HAME AMOUNT ) o
\.Mﬁv/ ‘ . U Campaign: Post "Dr. Sudhir Ruparelia, Founder of the Ruparelia...” _ $12.38
. \\. ! 4 Y, O mars, 2020 | M4 Campaign: Post: "With a vision to create a positive and... ﬁ 50.73
The Ruparelia Foundation _ ¥ Campaign: Post "@ Congratulations Dr. Sudhir Ruparelia for this...” _ $4.00
_ 16,694 Likes i . — - -
|
Amount mvmmﬁ\“
$17.41 ~



Premier Advertising & Media Ltd.
Plot 38, Crane Chamber, Kampala Road w
Kampala

Uganda

The Ruparelia Foundation
Bill-wise Details

1-Jul-2019 to 27-May-2020

Page 1
Date  Ref. No. Opening Pending Post-Dated Final
- _ Amount Amount  Amount  Balance
1-Mar-2019 2170 $64.00 Dr
1-Mar-2019 Opening Balance $64.00 Dr
11-Sep-2019 Receipt 155 $64.00 Cr
24-Apr-2019 2329 $195.00 Dr
24-Apr-2019  Opening Balance $195.00 Dr
11-Sep-2019 Receipt 155 $195.00 Cr
8-May-2019 2358 $222.00 Dr
8-May-2019 Opening Balance $222.00 Dr
11-Sep-2019 Receipt 155 $222.00Cr
}un-2019 2436 $42.00 Dr
14-Jun-2019  Opening Balance $42.00 Dr
11-Sep-2019 Receipt 155 $42.00 Cr
17-Jun-2019 2465 $113.00 Dr
17-Jun-2019  Opening Balance $113.00 Dr
11-8ep-2019 Receipt 155 $113.00 Cr
21-Jun-2019 2485 $25.00 Dr
21-Jun-2019 Opening Balance $25.00 Dr
11-Sep-2019 Receipt 155 $25.00 Cr
27-Jun-2019 2502 $21.00 Dr
27-Jun-2019 Opening Balance $21.00 Dr
11-Sep-2019 Receipt 155 $21.00 Cr
16-Jul-2019 2574 $25.00 Dr $25.00 Dr .
16-Jul-2019 Sales 40 $25.00 Dr
31-Jul-2019 2623 $17.00 Dr
31-Jul-2019 Sales 88 $17.00 Dr
11-Sep-2019 Receipt 155 $17.00 Cr
13-Aug-2019 2668 $708.00 Dr
13-Aug-2019 Sales 138 $708.00 Dr |
17-Sep-2019 Receipt 161 $708.00 Cr
13-Aug-2019 2647 $2.00 Dr
13-Aug-2019 Sales 118 . $2.00 Dr
11-Sep-2019 Receipt 155 $2.00 Cr
18-Sep-2019 2750 $22.14 Dr
16-Sep-2019 Sales 228 $22.14 Dr
21-Dec-2019 Receipt 298 $22.14 Cr
29-Sep-2019 2812 $30.02 Dr
29-Sep-2019 Sales 274 $30.02 Dr
21-Dec-2019 Receipt 298 $30.02 Cr .
22-0ct-2019 2884 $19.14 Dr
22-0ct-2019 Sales 347 $19.14 Dr
21-Dec-2019 Receipt 298 $19.14 Cr
31-0ct-2019 2913 $17.78 Dr
31-0ct-2019 Sales 396 $17.78 Dr
21-Dec-2019 Receipt 298 $17.78 Cr
31-Dec-2019 3096 $366.39 Dr  $366.39 Dr $366.39 Dr
——34-Dag-2019-Sales———— . 547 $366.39 Dr
3-Feh- 2020 T 3T9FREMIER ! $160.99 Dr  $160.99 Dr $160.99 Dr
| s 3Feb12026’*Sales ISING J‘ 659 $160.99 Dr
. wl 1Y ] D !
$2,050.46 Dr $552.38 Dr $552.38 Dr.

continued ...



Premier Advertising & Media Ltd.

- The Ruparelia Foundation Bill-wise Details : 1-Jul-2019 to 2“'f—IVlay-2020 Page 2
Date  Ref. No. Opening Pending Post-Dated Final
B Amount Amount  Amount  Balance
$2,050.46 Dr  $552.38 Dr $552.38 Dr
28-Feb-2020 3252 $45.16 Dr $45116 Dr $45.16 Dr
28-Feb-2020 Sales 712 $45.16 Dr
12-Mar-2020 3302 ‘ $13.00 Dr $18:00 Dr $13.00 Dr
12-Mar-2020 Sales 760 $13.00 Dr _
12-Mar-2020 3305 $54.00 Dr $54.00 Dr $54.00 Dr
12-Mar-2020 Sales 763 $54.00 Dr
3-Mar2020 3317 $25.00 Dr $;2.;5,m0.@ Dr $25.00 Dr
31-Mar-2020 Sales 775 $25.00 Dr .
30-Apr-2020  3378-1 $6.00 Dr $6.00 Dr $6.00 Dr
30-Apr-2020 Sales 834 $6.00 Dr

$2,193.62 Dr  $695.54 Dr $695.54 Dr




RUPARELIA FOUNDATION

Plot 38, Crane Chambers
Kampala Road, Uganda

PREMIER ADVERTISING & MEDIA

Ledger Account
01-Jan-2020 to 20-May-2020

Date Invoice No Type Debit Credit
1-Jan-2020 Opening Balance - el
SOCIAL MEDIA
3-Feb-2020 3198 FEES $ - $ 161.00
SOCIAL MEDIA
29-Feb-2020 2252 FEES $ 45.00
SOCIAL MEDIA
12-Mar-2020 3302 FEES $ 13.00
SOCIAL MEDIA
12-Mar-2020 3305 FEES $ 54.00
SOCIAL MEDIA
31-Mar-2020 sl FEES $ 24.00
SOCIAL MEDIA
30-Apr-2020 3378 FEES $ 6.00
15-Jun-2020 PAYMENT $ -
$ . $ 694.00
Closing Balance $ 694.00 $ .
$ 694.00 $ 694.00
Total Outstanding $ 694.00

MELTA INVESTMENTS LTD

1
|
¢ 3

1 Crane: Chambers, Plot 38

E Kampala Road z’A’/ i
|

:

1

P O. Box 36 ampala




Guaranty Trust Bank {Uganda} Ltd : o2 2T 1847

Plot 56 iira Roadl Guarasty Tust Bauk {Bganda) wd

PO Box 7323 Karnpala, Uganda KIRA ROAD BRANCH 000313 2180011031
NOT EXCEEDING USD. $659/- Date 1-Jul-2020

*PREMIER ADVERTISING & MEDIA LTD**
T e Lo erder

Pay
_:Eé ‘:;: e ** -
**Six Hundred Fifty Nine Dollars Orjlys™ U3p 7659/
US Dollars. . oo e i i ;jé |
50
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